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We dedicate this issue to 
I T'S hat's off to Dame Fashion and f-irst call for spring as Easter flips her stylish bonnet into the 
last week of March. With cool sophistication she slips 
into view, bringing with her a color wheel that's both 
brilliant and subtle. 
Enhancing her slimness are sleek fabrics; giving her 
a new "long-torso" look are long lines, low-slung 
pockets and unpressed pleats with low fullness. A bit 
sorrowfully she admits that it's a mad war that gave 
her a certain militaristic zip. But she loves the swag-
ger in square epaulets and gold braid. 
She warns us that this is a year for conservatives to 
shine. It's a suit spring, with top honors awarded to 
sleek, tailored smartness. But the conservatives must 
concede a point to color-for we've gone patriotic with 
red, white and blue accessory notes. Hot pink and 
March, rg4o 
yippee yellow are proof that frivolity will accent a 
sparkling season. 
Already we can see the Easter parade brightening 
the sidewalks. We're looking for high hats with 
plumes; we can see brief-case-ish purses and gloves 
that are red and green and yellow. At the foot of it 
all are wedge-soled shoes in fabrics and leathers; and 
their colors are as devastating as those of the gloves. 
Glittering in the sun are clips of brilliantly colored 
stones-there are spiders and beetles as well as season-
able flowers. 
'1\Tith fingers crossed we're predicting that March 
will come in with a roar and a snarl; and in turn 
we'll wager that she'll be blithely tripping away from 
us as Easter gently rolls around. 
-by th e editor 
I 
There's more than appearance 
important in leather) 
says jane Stallings 
"AND THE cattlehide sailed over the goalpost, 
scoring the extra point!" Sounds strange, doesn't 
it, but the traditional pigskin that is such a boon to 
radio announcers' line of chatter is no more. Printed 
cattlehide leather, unromantic sounding as it is, has 
succeeded its barnyard friend as the covering for mod-
ern footballs. 
You, the buying public, have been deceived. You 
have been buying cattlehide shoe leather for "elk" 
and "smoked elk," which really is not smoked at all. 
Your pet "doeskin" gloves are really made from sheep 
and lamb skins. 
These misleading terms, however, do not neces-
sarily camouflage poor leathers. In fact, they show to 
what extent the leather manufacturers have developed 
their industry to please us. For instance, some skins 
like chamois have come to mean a finish as much as 
a leather. Alpine antelope, or chamois, are now prac-
tically extinct. Consequently our chamois gloves and 
cloths are made from the flesh side of sheepskins, oil-
dressed and buffed with an emery board to give a 
suede finish. 
Other leathers used for dress gloves are called kid, 
mocha leather, peccary and carpincho. Kid leather is 
a striking example in which the buying public de-
ceives itself. The term "kid," as we use it, really refers 
to grain glove leathers from mature goats and lamb-
skins. This is what the manufacturers mean bv the 
term "kid." "Cape kid," correctly confined to 'skins 
of South African hair sheepskins, is commonly applied 
to any imported hair sheepskins which have the natur-
al grain retained. "French kid" gloves, likewise, are 
not made by French stylists at all, but refer to a special 
finish. 
Did you know that gloves have natural oils which 
must have the same beauty treatment we give our 
faces? These leathers must be washed with baby-skin 
soap, inside and out, as quickly as possible. Heavy 
rubbing, necessitated by letting them become badly 
soiled before washing, may remove some of the sur-
face finish and cause faded streaks. 
After rubbing the soiled spots with a soft brush, 
squeeze the gloves out without wringing, rinse several 
times in clear water (chamois and doeskin may have 
a light suds rinse), and put the blocked gloves in a 
cool place to dry. Blowing in the fingers helps, and 
glazed kid must always be worked with the fingers 
while damp to soften them. 
The term "grain," heard so often, means the outer 
or hair side of a leather which is split into several 
thicknesses. "Top grain," the best quality for luggage 
and straps, is cattlehide reduced to a specified thick-
ness. Split leather, the layers under the hair side, are 
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named according to their use, such as "flexible" (for 
innersoles), "glove," "waxed" (for cheap shoe uppers) 
and "bag and case" (finished with pyroxylin) . 
Split leather, not as serviceable as whole leather, is 
often so cleverly embossed with fine lines and hair 
holes that it is difficult for the consumer to detect 
the true nature. Sometimes the finishing material 
comes off from a poor product when the leather gets 
wet, much to the owner's chagrin. 
Sweat bands in men's hats are made of "skiver," a 
split of sheepskin. Rawhide, much used by the pion-
eers, is an untamed cattlehide that has been de-haired 
and stuffed with grease. Some rawhide is tanned with 
the hair left on. 
"Embossed" leathers, used for purse, bag and upper 
shoe leathers, have a pattern stamped on with steel 
rollers, usually in imitation of a grain. The term is 
not a mark of extra quality, as is popularly supposed. 
"Crushed" leather, of which many belts are made, 
has had the grain preserved by rolling or smoothing. 
Belt leathers, to be distinguished from leather belting 
(used in machinery) , is a sub-class of fancy leather. 
Cattlehide, the durable standby, fashions most wom-
en's belts, but sheep and goat skins are also used. 
The best leathers come from the back of the animal 
between the shoulder and the tail. Lower grades are 
cut from the shoulder and belly. High grade leather 
is soft, pliable and close-grained; poor leather is loose-
fibered, flabby and inclined to break when bent. An 
easy way to judge the closeness of grain is to count the 
number of lines when the shoe is bent slightly. Sixty 
per inch indicate fine quality; medium has thirty per 
inch, and fifteen per inch is a sign of poor quality. 
Grain leather of cowhide is used more widely than 
any other shoe leather, being durable, low in cost, 
attractive and capable of being finished to look like 
calf-skin. Good quality calfskin is also durable and 
not easily scuffed. Patent leather is calfskin which 
has been stretched tight and lacquered until it loses 
all elasticity. Because it has no pores, it is often un-
comfortable for sensitive feet. Suede leather may be 
made from the flesh side of calfskin, kid or split cow-
hide. It is not guaranteed against cracking, nor are 
its colors resistant to light, washing or dry cleaning. 
Heels made from layers of leather wear better 
than those that are covered wood. There is an econ-
omy note in demanding shoes with well-made leather 
heels, for it takes an expert shoe repairman to retip 
wood base French heels without splitting the wood 
and ruining the heel. 
Alternates for leather are cheaper than good quality 
leather and wear better than poor quality leather. The 
most popular fabric is firmly-woven wool gabardine. 
The I ow a Homemaker 
The Inside Story of c(}J.fume Creafi(}u 
Lois Madsen finds Hollywood's clothing 
industry a bright spot in the textile world 
L IGHTS on the avenues in Paris have been dimmed for war but within the shops of the haute couture, 
creation of fashions goes on with the same brilliance. 
Hollywood, London, Riviera, New York and Saint 
Moritz, other leading fashion centers of the world, all 
adapt the ideas that are created in the Paris shops, and 
they too remain undaunted by the war raging not far 
from France's metropolis. 
These large centers might cut off their relations 
with Paris and take advantage of the barrier that war 
has placed around Europe, but American designers 
have not yet managed completely without the in-
fluence of Paris, the city of fashion authority. Paris, 
to many women, means clothes. All of her life a wom-
an has read about the Parisian clothes and styles. 
Women who go abroad consider bringing some article 
of clothing back from Paris a cherished desire. 
For over a score of years the fashion business has 
claimed for herself the position of a great industry in 
France. It is not just a matter of chance that Paris 
has achieved its high position. In the days of Marie 
Antoinette, dolls dressed in the current mode were 
sent to Rome and other centers for the ladies of the 
court to select their styles. Shops have been handed 
down through the famili es from one generation to the 
next. As apprentices, children assumed with great 
respect the work of their ancestors. 
The output and workmanship of the dressmakers 
themselves have been primarily responsible for the 
success of the industry. Most of the larger houses 
have one or two showings a year, while some have 
as many as four. In August the 50 main houses along 
the avenues show abou t 5,000 different models with 
jewelry, shoes, handbags and accessories accompany-
ing them. These 50 houses range in size from the 
large concerns which turn out 250 to 400 models twice 
a year to the houses that make 30 or 40 in a year. 
Because the textile industry is closely connected 
with the style centers in Paris it is 
handy for the designers to obtain the 
fabrics that they want for the com-
ing season. The materials are cre-
ated before the styles, and often the 
houses order their textiles 6 months 
in advance. 
One of the clearest marks of a 
great desi~·ner is whether or not she 
can meet the changing needs and de-
mands of the people. One of the 
strongest challenl-!es of many years is 
the present war situation in Europe. 
The shaded street lights and the 
pale li.!!hts on the window displays 
have taken some of the e·l i tter from 
merry Paris. Windows· h:we been 
covered with net or strips of adhesive 
tape to stop ~-!lass from fl vi ng- in 
case a bomb from an air raid should 
hit. 
Many new textiles are guarded as military secrets. 
Textiles which cover windows, skylights and other 
openings are required by government specifications 
to allow no more than .001% light penetration. 
Blanket felt and sponge rubber gaskets covered with 
cloth are making doors and windows gas proof. As-
bestos clothing is bei ng worn as a guard against fires. 
The war has created hundreds of new problems for 
the fashion industry in Europe. Changing methods 
of fighting necessitate new head gear. Women want 
to appear strong and so adapt straight-lined styles. 
Dressmakers have met this demand with the 
d'alerte pajamas which are to be worn in air raid 
shelters. London, the city which has excelled in the 
creation of tweeds and sport clothes, predicts suits of 
khaki color and hats which are militaristic. 
Style piracy has been one of the strongest problems 
with which dressmakers have had to contend. When 
copies of designs shown at openings would appear in 
inexpensive shops, creators lost their incentive. Pur-
chasers disliked seeing someone in an identical dress 
that had cost one fourth the price of their original. 
To meet this problem, the Fashion Originators Guild 
has tried to unite dress shops with a Declaration of 
Cooperation which states that they will not purchase 
copies of dresses which are registered and labeled by 
the Guild . 
Hollywood and all of California cannot be over-
looked when talking about the clothes that are cre-
ated under the influence of Old Sol. Hollywood's in-
dustry is one of the strongest fashion inventors in the 
United States. When a movie star wears a hat in a 
movie, thousands of women, seeing and admiring it, 
want a similar hat; a Hollywood creation immediately 
storms the country. 
New York is known for creating a larger quantity 
of ready made dresses and millinery than any other 
place in the world. 
~ PR.lNG-and the young man's fa. ncy lightly turns 
I.Jl to thoughts of love while Sally's mind is filled with 
rows and rows of gay wash frocks, flannel skirts with 
matching pastel sweaters, angora bobby socks, glam-
our-producing formals, light-weight suits with an ap-
propriate military trend and dainty summer sandals. 
Father, by this time, is conditioned to Sally's annual 
urge for something new and different from the tip of 
her toes to the top of her shining head and consent~ 
to "back" the spring-vacation shopping spree with as 
much grace as his experienced misgivings will allow 
him. 
Let us follow Sail y as she starts blithely out, deter-
mined to invest in some clothes that will make her the 
toast of the campus spring quarter. The first step is 
to find some dresses that will look definitely " 1940 ish ." 
Dame Fashion dictates that the dress silhouettes are not 
changed to any great degree this spr ing. The fitted 
silhouette prevails and is expected to continu e for the 
next year at least. With the general cut of dresses the 
same, the fabrics of which they are made become of 
paramount importance. 
Smooth su rfaces in textures which have the charac-
ter important to the silhouettes are supreme for spring. 
Surface elaboration is not as vital as the quality which 
gives a crisp outline of a princess silhouette or a soft 
drape to unpressed pleats. Nothing is conspicuous or 
blatant in the fabric fashions this spring. 
In woolens and worsteds for spring, patterned 
weaves in jackets have definitely given way to the 
more conservative smooth or solid effects which, how-
ever, frequently play up contrast color. The crisp 
worsteds are still more crisp. There is a stiff rep, alpaca 
and a flannel with the crispness of taffeta for silhouette 
outlining. In the softer fabrics are very fine cashmere 
jers ies, a new woolen chiffon, 
·flat crepe de chine and sheers. 
Taffetas, failles and even gros-
grain are introdu ced to make a 
rust! i ng assertion that they are 
definitely 1940. 
We have the fabrics and their 
colors- now to see what dress-
maker-features distinguish these 
1940 models from their year-
old sisters. Pockets are one of 
the biggest gestures to fashion 
that dresses are making this 
spring. The big, brave pockets 
that are anchored on hips, or 
s u s p e n de d from waistlines, 
carry the only message of "a 
new spring, 1940 silhouette." 
The assortment of shapes and 
designs of pockets makes a list 
that would be endless. 
Sally Cures 
Ida Halp in finds the longer) smoother look 
in low skirt fullness and descending pockets 
Iars spread over the shoulders; deep white cuffs turn 
crisp and pleated or ruffled to contribute flutter. Some 
of the collars and cuffs are beautifully worked and 
designed , in bowknots, or jabots or revers, sometimes 
a little puff of the lingerie shows beneath a three-
quarter dark sleeve. 
We have a n encore on pleats, and a return engage-
ment on tucks. One might think that these would 
wear out their welcome after so many seasons of pop-
ularity. But h ere's · one more spring, and they're in 
again. Apparently all they need is a winter's rest and 
they are just as good as they ever were. Pleat ings, eith-
er for entire skirts, or for trimmings, in self-fabrics are 
seen everywhere. Possibly no place is better for pleats 
than in many striped prints, which seem deliberately 
designed to be made into pleated skirts. 
Pleats have taken the shirtwaist dress out of the 
uniform class by introdu cing a pleating of self-fabric 
to edge pockets of the skirt or bodice or to liven up a 
humdrum dart-vertical or horizontal- at the bust-
line. Many pleats are still unpressed, too, this spring. 
Sally must remember the 1940 "earmarks" when she 
buys her dresses or su its-for this is another suit year, 
Knapsack , or saddle or plain 
patch pockets appear. For the 
most tailored are big square 
shaped pockets; pouches and 
puffed pockets have the charac-
ter of a reticule, and for nov-
elty there are cornucopia pock-
ets. Sharp slashes are horizontal 
and high up near the pocket 
Striped smartness of A and conseroative B capture tailored charm. 
or in the side seams like an old fashioned skirt. 
And with this shift of feature interest in dresses, fash-
ion applies embroidery, "button sequins," ruffles and 
ruches to make pockets beautiful as well as useful. 
Dashing lingeri e touches are new. W'ide white col-
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vou know. The dresses must be of smooth surface fab-
~ics in the new amusingly-named colors of the season. 
Black and white are always good but this spring arc 
"spiked" with other bright colors some place in the 
ensemble. Many of the dresses have pockets-big, cap-
Th e Iowa Homemaker 
With Fashions 
acious ones which change the entire contour of the 
dress. Others must have dashing, crisp white lingerie 
touches or tiny tucks and unpressed pleats. And we 
mustn't forget the "military effect" that at least one 
of Sally's costumes must achieve this spring. Frogs, 
gold braid, square epauleted shoulders, high neck-
lines, pinched in waists make some of the dresses and 
suits so perky and patriotic that we almost salute 
them. 
As we settle comfortably down in the shoe store with 
Sally we see wedges (or ramps or cubits as they are 
called by different manufacturers) everywhere. Re-
tailers report that once a girl wears them she falls in 
love with their firm support and comfort and it is im-
possible to get her out of them. All sorts of wedges, 
usually with a thick sole, appear, and the heights vary 
from half an inch to a startling new high of two and a 
half to three inches. 
Shapes of the wedges are equally varied, and port-
holes and window openings of different shapes are fre-
quent. V\Tedges which are curved inward under the 
shank and others which suggest thumb-print impres-
sions at either side of the h eel and still others which 
c 
front white capeskin moccasin with blue wedge is fem-
inine enough to go with shirtwaist types of chambray 
frocks for daytime wear. 
Newest and smartest is the high wedge. It is best 
in street shoes. For instance, bright red snake wedges 
with matching sabot strap on a black patent shoe com-
panions a gray suit; a high oxford with two or three 
curving bands of color or white, done in blue calf or 
patent, is striking with soft print frocks. The perennial 
spectator pump is still good and many of them are 
seen with low as well as high heels. 
Evening slippers are either wedge or very high-
heeled with thin soles and made of strips of soft kid 
with a gold or silver finish, or made of fabrics such as 
satin, crepe or sometimes the same material as the 
dress they are to be worn with. The never-to-be-forgot-
ten saddle shoe with its moccasin competitor is much 
in evidence with the sportier wedges for dail y campus 
wear. 
Vivid contrasting accessories, matching accessories-
these seem to be keynotes for spring costumes. Hats 
are definitely "off-face" this spring. There is the wide, 
Raring-off and dramatic brim to give glamour to a din-
ner date; there are the Dutch cap, bonnets of the Civil 
War period and small calots. Small brims encircle 
head-molding crowns and are set well back from the 
forehead. Off-face hats are a turnabout from all the 
dozens worn perched over the eyes, and are fashion 
right for warmer weather acceptance. 
And, speaking of hats and heads, what's this we see, 
a snood? Oh, no, it's a "Southern Curl Catcher." '!\Then 
there's something inherently right and practical about 
a fashion but the name wears slightly thin, there's just 
one thing the fashion experts do. Give it a new name. 
Made of wool, chenille, celtagal in bright colors and 
designed to cover only the bot-
tom part of the hair, these 
demi-snoods are cropping up 
again irrepressibly on the 
smartest heads and capturing 
that 1940 look. 
Gloves also run the gamut of 
colors and are usually matched 
to handbags, belts or shoes. 
Military styles, that is gloves 
with large wrists, compete with 
the simple slip-ons. Many o[ 
the gloves have special hand-
work and fancy embroidery. 
Gloves are made of doeskin, 
capeskin, chamois, goatskin, 
pigskin, wash fabrics, knitted 
fabrics and rayons. 
Handbags are unusual and 
extreme this spring. Fabrics 
such as striped faille, monk's 
cloth, gingham and gabardine 
are as much in evidence as calf, 
patent leather and pigskin. 
Bags with many pockets, in-
A suit season means a blouse season in which coeds wearing C and D face Dame Fashion spired by the pockets of suits 
assured of dainty variety. and dresses, are very import-
are five and six faceted give a new slender silhouette. 
The colors in shoes are equally as ravishing and bril-
liant as those in dresses. An open-back side lace linen 
monk type, in bright red, may be piped, laced and 
finished with a wedge of bright gold or bright blue, to 
accompany a blue slacks costume; or a soft, shirred 
March, I940 
ant. One bag is attached to a 
belt that can double for an over-the-shoulder strap. 
One firm puts out a handbag that has a music box 
that plays when the purse is set clown. For the women 
who knit there is a multicolor bag in a knapsack shape 
with a Rat top with a pull tab that gives a suggestion 
of the military knapsack. 
5 
::J)e:Ji!uetJ Inspire the Clothes-Conscious Coed 
Betty Hatcher finds food for fashion thought 
in the world of famous style creators 
C LOTHES may not make the woman, .but a new dress does give us new spirit, self confidence and 
poise. In an outfit we know is smoothly good looking, 
we feel ready to meet the world. 
In answer to women's desire to be attractive, the 
fashion industry came into existence. When the ca-
reer of fashion designing opened, it brought fame to 
many ingenious, artistic men and women. 
Under the old French monarchies, the extravagant 
desires of the queens and the court beauties attracted 
designers to that country. Paris became the fashion 
center of the world, and still holds that place today. 
Outstanding among modern French designers is 
Madeleine Vionnet, called the "poor woman's dress-
maker." Unchanging in cut, the simple classical lines 
for which she is famous may be worn for several sea-
sons without going out of fashion. Vionnet began her 
dressmaking career as a cutter and fitter. When she 
opened her own house she perfected the science of 
cutting and fitting, giving us the bias cut dress-the 
first cleverly simple dress that was not so simple in cut. 
H er clothes are famous for geometrically following the 
structual lines of the body. 
The creator of gowns that cannot be copied, she 
has organized the French Association against copy-
ing, known as the Protection Artistique des Industries 
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Saisonniers. Today she is the greatest of the traditional 
dressmakers, using simple fabrics that drape and cling 
and marvelous, subtle colors that are dyed especially 
for her. 
Gabrielle Chanel's shop on the Rue Cambou, op-
posite the Ritz in Paris, appeals to her feminine clien-
tele with clothes that are essentially young. Chanel de-
signs for smart women who desire to express individ-
uality in the clothes they wear. She put women into 
sweaters and scarves and neat, wearable daytime 
clothes. 
As well as designing her own fabrics and manufac-
turing them in her own mills, she was one of the first 
designers to manufacture her own perfume. Famous 
for the softness of her evening clothes and the subtlety 
with which she combines the elegant and the simple, 
Chanel is jewelry-mad; the fashion of wearing two 
or three necklaces and bracelets at once is hers. 
Jean Patou is a gambler and showman, essentially 
Parisian in his designing, with one of the largest 
establishments of the French couture. He caters par-
ticularly to American women and has done much to-
ward popularizing sportswear. In contrast, Patou is 
dramatic with his black afternoon dress with delicate 
lady-like white lingerie touches. 
The house of Patou usually popularizes at least one 
color a season. Clever advertising and the attention 
he gives his clients may be the answer to Patou's wide-
spread fame and success. 
The much talked of Elsa Schiaparelli, one of the 
most famous of French designers, is an Italian woman 
who for many years lived in America. Perhaps her 
understanding of American women accounts for the 
success of her designs in this country. A sweater shop 
was her first business venture, and its success was so 
spectacular that she began designing town and eve-
ning clothes. 
Her clothes express an unusual and distinctive in-
genuity. Schiaparelli loves exaggeration and uses the 
newest possible materials including cellophane, glass, 
hard metals, birds and butterflies. 
Edward Molyneux was a captain in the English 
Army. After the Armistice he established his own 
business. There is an axiom that says of his clothes, 
"You can choose a Molyneux dress with your eyes 
shut and be nearly 100 per cent sure of its success." 
Unlike Schiaparelli, Molyneux clothes are never 
startling or conspicious; they are always well-bred. 
His most famous collection is that which he de-
signed for the Duchess of Kent. He created the jacket 
dress and the dress-swagger coat ensemble both made 
in the same fabric and sometimes the same color. His 
clothes are especially popular with the English and 
American women. 
Alix uses fine silks, rayon-jersey and exotic fabrics 
that mold on the figure or swirl and sway in sculptured 
folds. It was she who draped a contrasting white apron 
on the front of a simple black dress to give it a soft 
molded fullness. 
The Iowa Homemaker 
for Oomph 
Etiquette's the thing for 
sfJring, says Shirley Ambrose 
W HEN Mr. Smoothie and Miss Oomph step out together, the campus population makes a care-
ful note of what they are wearing. But perhaps Miss 
Oomph was once a woman unknown, with only her 
mirror and books on etiquette to guide her. A little 
information and a bit of practice, however, can give 
any aspiring coed the ease and poise of knowing her 
appearance passes the test with honors. 
To get at the foot of the problem, shoes are ac-
ceptable in almost any form. There are sandals, 
leather booties, snow shoes, moccasins and the end-
less march of saddle shoes. Shoes are the foundation 
of an ensemble. Common sense will prevent open-
cut, thin-leathered shoes from wading through snow-
drifts in below zero temperatures. 
Neatness and cleanliness are the essential points in 
etiquette to be observed by the modern student. Those 
popular coeds who have a "whee of a time" at the 
Cyclone Twisters are careful to don attractive shoes 
as well as attractive sweaters. For the stag lines aren't 
hanging their heads in bashful attitude; they are au-
serving the feet of the couples on the floor. So watch 
your step! 
Socks, the chosen ankle-garb of college women, need 
good bringing up. Avoid that down-in-the-heel ap-
pearance and wear the cuff well over the ankle. An-
other point to observe is that no "oomph" accom-
panies the girls who wear anklets with high heels. 
The beach was first responsible for the popularity 
of socks. The fashionable femmes of Paris toasted their 
skins in the summer resort suns and returned to their 
winter homes wearing only the brown of their legs 
or short socks with the shoes required by city streets. 
But as winter began to bleach the warm color, dark 
powders and brown liquids were used to make 
amends. 
White legs do not blend with winter costumes. 
Thus, it is not "collegiate" to brave the below zero 
temperatures with anemic-appearing legs. Silk hose 
of dark, harmonizing colors are appropriate, accom-
panied or not by the desired socks. If you must wear 
only anklets, be sure your legs are brown. 
Skirts and· sweaters, if they fit the woman, will fit 
the occasion until the sun has set. Afternoon teas, con-
certs and special occasions demand full dress parade. 
Hats and gloves for the theatre and dinner are pro 
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and con. The absence of a hat in church, however, 
is not so much a breach of etiquette as an indication 
of irreverence. 
Details of dress conform to no law of etiquette but 
that of harmony. Just as the woman must be in 
perfect harmony with the mood of an occasion to be 
a success, so must the costume be in harmony with the 
woman and the occasion. 
A hat should always be removed in the theatre if 
it obstructs the view. Any individual in the audience 
has the privilege of requesting the person in offense 
to remove her hat. 
Evening wear must not be confused with that 
sporty, 8 o'clock class appearance. Although the event 
at the gymnasium may not necessarily require the 
coed to change from the sweater and skirt she has 
worn all day, evening is an hour of coolness and re-
laxation. Coolness and cleanliness are suggested by 
a fresh complexion and a fresh costume. 
It's country club atmosphere that surrounds Iowa 
State. The formal etiquette required by a college in 
a city is somewhat relaxed when the campus creates 
a corner of its own. The "white tie and tails" male 
may appear minus his gloves, but if he does wear them, 
they are not to be removed. On a woman, long, for-
mal gloves may be unbuttoned and slipped above the 
wrist if the intermission at a dance leads to food in 
the Grill. However, they may remain untouched if the 
coed feels she can sip a coke without soiling them. 
If the dance is preceded by a dinner, shoulders and 
back are in better taste if covered, as a more balanced 
appearance results when seated at a table. But the 
woman who has no appropriate jacket is not break-
ing a law by presenting her shoulders to the candle-
light of the formal dinner. 
As for the men's attire, the common term "tuxedo" 
is applied to the dinner coat, and received its origin 
from England. Answering a need for dress a little 
less formal than tails, the Tuxedo Club featured the 
dinner coat, and thus gave it a name. 
Etiquette rises from necessity and usage. If the in-
dividual is puzzled, an application of common sense, 
color harmony and consideration of the background 
she will enter offers a solution to any problem. A 
general rule that is wise to observe is that "Tt isn't 
the doing, it's the overdoing that is our un-doing." 
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B UYING a fur coat is usually a red-letter occasion. Because of the thrilling prospects a fur buying 
expedition implies, an otherwise sensible woman often 
goes sailing off on a frivolous tangent. 
The type of fur you wear must suit your personality. 
Also the kind of fur one buys must be chosen in re-
gard to the wear it is to receive and the amount of 
monev vou wish to invest. '!\Then the coat is vours, 
it mu~t 'be treated properly if it is to last its expected 
lifetime. 
Let's pretend to buy a fur coat for you. ' 1Ve first 
ask: Do you want to wear the coat about the campus 
every day? Taking it on and off between classes and 
jumping up and down cheering for the team at the 
football game is going to be hard on it. Badger, 
beaver, bear, marten, mink, otter, raccoon, seal and 
skunk are among those considered "good wearing 
furs." They will give service for several winters and 
not show too much wear. 
Of course, if you wanted something elegant for 
evening wear, you might consider chinchilla, fox, 
lamb or kidskin. But if you can spend rainy day 
savings and no more, you are not going to be tricked 
into buying a lower quality of an expensive fur. First 
quality and expert workmanship of a less expensive fur 
is what you'll want. 
'1\Te go to the most reliable furrier we know, and 
the clerk starts bringing furs to us. You fall in love 
with the first one you slip into. It's so soft and flatter-
ing up around your face. But you must examine the 
coat, not your facial appearance. The fur in a well 
matched coat is lustrous and uniform throughout the 
garment. 
[n long-haired furs, the guard hairs should be well 
distributed, because they protect the underfur and 
because they are the first to wear or break off. Some 
furs are tip-dyed to improve the color or to stimulate 
a better grade. Furriers call this blending. By com-
paring the guard hair and the underfur, we can see 
if the color is the same throughout. If the blending is 
clone inexpertly, the fur may fade unevenly. 
Top spotted fur such as leopard-dyed coney may 
be observed in the same fashion as blended furs. Some 
racoons may be heavily dyed or painted in stripes or 
patterns. Heavily painted fur feels sticky rather than 
smooth and clean. 
You see a lovely sable wrap on a model nearby. Just 
for fun examine it for singed or split ends in the guard 
hairs. Martens, foxes, minks-all long haired furs are 
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a Costume Climax 
Eleanor White delves into 
fur facts to find valuable 
tips for spring buying 
apt to be inferior in this respect. Sometimes this may 
be natural, or it may be caused by poor dressing of 
the fur. It may even be a sign of an old fur. 
The clerk has brought you a coat of the durable 
fur we've been seeking. It seems perfectly matched 
and well blended. But we must inspect it more closely. 
What about the workmanship? The facings at the 
front except with bulky furs such as racoon or bear 
should be folded over, not extra pieces seamed at the 
turn. The facing must be at least 11/2 to 2 inches wide. 
Extra fine quality of fur should be in the cuffs, pock-
ets, back of the neck and around the bottom, because 
these edges are going to receive especially hard wear. 
'!\That about the buttons, loops and needle work? 
To wear well, the lining should be made of a closely 
woven fabric. It is going to be subject to the same 
friction and wear as the fur. The interlining must be 
examined. Heavy interlining does give added warmth 
and firmness to coats with thin leathers, such as kid-
skin, caracul or baby lamb, but this is not the import-
ant point to be considered in most fur coats. The 
main purpose of the interlining is to reduce the wear 
from friction on both the leather and the lining. A 
light or medium weight flannel, quilted cotton, woolen 
fabric or suede are serviceable providing they arc 
closely woven. 
Even the leather side of the coat must be examined, 
if at all possible. A good skin has soft and supple 
leather. It is firm and strong but never harsh or brit-
tle. No matter what the fur, the pelts should be 
pieced together uniformly. The leather may have a 
"staying" fabric stitched to it. This is usually a piece 
of material stitched to the skin to reenforce the seams 
and increase the fur's resistance to strain. However, 
you must be sure that the "staying" is not to hold de-
fective skins together. 
The money invested, if nothing else, demands that 
a fur coat receive the utmost care. You can't be dra· 
matic and drop a fur wrap on the nearest chair and 
expect it to look nice for long. Resolve at the begin-
ning to hang your coat on side hangers that won't 
strain the leather around the shoulder seams, to place 
it in the coolest closet in your home s6 that the oils 
of the leather won't be driven out by heat and to give 
it plenty of room-no clothes should be jammed against 
the coat to mat or break the fur. 
Acquire the habit of shaking your coat when you 
take it off and put it on. This keeps the fur Auffy. 
When it is wet you should dry it in a cool room. 
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Through the Story of Dolls 
Marguerite Dorr discloses Queen Isabelle as 
the originator of miniature dress models 
A NEW mademoiselle has arrived! A stately Eng-lish lady rustles up as rapidly as her fourteenth 
century dignity will allow her, to peek at the petite 
model beautifully dressed in the latest mode of the 
French court. 
The original fashion plates were dolls dressed by 
the stylish Parisians and distributed to European cul-
tural centers. They represented the newest fashions 
until the arrival of the fashion magazine approximate-
ly 100 years ago. Today dolls play an important role 
in our advertising. 
The use of dolls originated when Queen Isabelle of 
France sent several dolls to the English court as a 
gift. She may have been showing off the grandeur of 
her own court styles, but the Londoners certainly wel-
comed the fashion hints. Thereafter the monthly ar-
rival of the jointed puppets from Paris meant trying 
days for the overworked dressmakers. 
Noble Venetian dames crowded around the annual 
exhibit on Ascension Day in the fashionable Piazza of 
St. Mark to glimpse "the toilette of the year" direct 
from Paris. The reputation of the style of the French 
court was growing. 
During the seventeenth and eighteenth centuries, 
these models became indispensable in illustrating the 
latest coiffures, jewelry and millinery, as well as 
gowns. Life size models were introduced but failed 
to rival the popularity of the dolls. 
The first link between Paris fashions and the Am-
erican dressmaker was the "Fashion Baby." A small 
eighteenth century doll, perfectly dressed in the latest 
mode de Paris, she was quite perfect- from kid slippers 
to coiffure. From about 1750 up to the Civil v\Tar she 
was sent over to America to live her life in some small 
settlement. She was rented out by her owner to every 
house in town, and her wardrobe was excitedly copied 
by the fashion loving colonists. The dolls even found 
a place in the mail packets of the frontier settlers. 
Little Susan and Mary Anne of 1829 weren' t far 
behind today's daughters. They played with paper 
dolls that wore gayly painted dresses "just like the ones 
Mother wore." A few have survived the wear of 
eager fingers to record period styles with their aris-
tocratic wooden and wax sisters. 
Six small beau ties pose in the showcases in the 
east wing of Home Economics Building. T en years 
ago an Iowa State class in history of costume dressed 
these dolls in typical gowns from 1400 to 1800. A long 
black veil trails clown over Anne of Brittany's em-
broidered gold taffeta gown with wide cuffs and hem 
of ermine in contrast to the "h ennin" or tower top-
ping the head of the fifteenth century lady. 
The superior air flaunted by Marie Antoinette is 
caught in her massive white wig and elaborate peach 
taffeta skirt billowing out to emphasize her tiny waist. 
Green velvet was paneled with embroidered white 
silk for Mary, Queen of Scots. 
But all dolls aren't relegated to museums in the 
modern fashion world. A little girl patiently cutting 
and stitching a new dress for her doll may be the out-
standing designer of tomorrow. As a designer, she'll 
continue to drape her materials around a doll for her 
new creations. 
The advantage of working with smaller samples ot 
material and leaving the work unfinished for a time 
makes small dolls popular in schools of design ing. 
They are made of a plastic material easy to stick pins 
into and have jointed arms for different poses. 
Have you noticed the miniature twentieth century 
women reigning over pattern departments? The num-
ber of the pattern, the yardage and expense are all on 
placards by them. Pattern companies have found this 
method successful in promoting new styles. 
Competing with these are dolls in the dress depart-
ment. They are supported by rods from the base and 
have jointed bodies so they can pose for anything from 
bathing suits to formal gowns. Lingerie and corset 
companies also use doll models in advertising. 
WHAT ' s NEW IN 
Textiles and Clothing 
BUBBLE CLOTH, shell damask, grosgrain and a 
satin stripe are fabrics now spun from glass. These 
are manufactured in white, ecru and periwinkle blue. 
Virtues of these glass spun fabrics are that they do not 
shrink or stretch, remain unaffected by sunlight, wat-
er or atmospheric conditions, are mildew-proof and 
fireproof and don't absorb dirt. The tensile strength 
of a tiny filament thread spun from the glass is great-
er than that of a like size of steel. \!\Tearing quality is 
therefore everlasting. 
The textile industry is a war-baby. At least, helped 
by the increased demands of the war, textile mill acti-
vity during l 939 was approximately 30 % higher than 
in 1938. Most of this 30 % increase occurred in the 
last four months of the year, when the war was be-
ginning. 
Rapid progress is shown in the coloring of glass 
fabrics. The glass fibers, about .00017 inch to .0002 
inch in diameter, are becoming prominently important 
on the textile horizon. Material made from glass 
fibers is rot-proof and noninflammable. 
ic 
A fabric having all the properties of wool but which 
doesn't shrink as much as wool can be produced at 
smaller cost from casein. This cloth would ofl'er no 
moth appeal. Yarn made of vinyl resin is used in 
spinning these materials which are fireproof and im-
pervious to all acids, alkalies and alcohol. Because 
fine, lustrous yarns can be formed from this resin, the 
materials can be used to make attractive draping 
effects. 
"A textile for every occasion" seems to be the motto 
of the British textiles industry. At least, in the stress 
of war, markets in England offer an officially approved 
blackout cloth. 
For shower curtains those made of Fiberglas arc 
among the most luxurious and practical. \1\Toven from 
fibers literally spun from pure glass, Fiberglas shower 
curtains are unaffected by fire, water, strong sunlight 
or atmospheric conditions. 
Sheets of cellulose to be woven as yarri are cut into 
strips to make novel drapery fabrics. Fabrics made in 
this fashion can be glistening and crystal-transparent 
or can be blended with fine cotton yarns in snow 
white or varied colors, cyclamen, burnt sugar, lemon 
yellow, or dusty gray. Interesting and unusual are oth-
er Cellophane fabrics called twinkle cloth and snow-
drop. 
r o 
It's easy to dust, polish or wax with a recently de-
signed glove. It has five fingers mounted on a palm 
of sheepskin, chemically treated. Said to be impervious 
to water and scratch-proof, the glove is also strong and 
absorbent. 
ic 
A material resembling cloth is pressed from cellu-
lose by a process similar to that of paper manufacture. 
Especially good for decorative purposes, this fabric is 
available in plaids, florals and country scenes. 
"Crosswise" is the name given to the new gloves 
which may be worn on either hand. They may be 
purchased singly or in pairs, thus eliminating an un-
pleasant factor in the losing of one glove. 
E/ecl ·rir scissms make tedious culling less tiring. 
One application of a combination flame proofing 
and moth proofing solution is said to protect textiles 
from moths and make them impervious to flames for 
5 years. It does not affect color, texture or sheen of 
fabrics to which it is applied. 
Foods and Nutritron 
RH UBARB juice, passion fruit juice, guava juice, 
strawberry juice and blue berry juice are among 
the more prominent products which the homemaker 
may include soon in her breakfast menus. R ecent revo-
lutionary processes giving fresh flavor, enameling can 
linings to prevent corrosion and introducing cloudy, 
pulpy juice have increased the popularity of fruit 
juices. 
Gaining favor with the advocates of vegetable juice 
for a health beverage is lettuce juice. Made by extract-
ing the juice from lettuce kraut, the product has a 
light color and pleasing flavor. 
ic 
Lemon is the overwhelmingly popular flavor of soft 
drinks in this country is the report of a survey of 
the soft drink market. Although greatly influenced by 
the weather, 80 per cent of the homes in the United 
States consume soft drinks. 
The Iowa Homemaker 
~OME ECONOMICS 
The much-looked-to seedless watermelon has been 
produced by Cheong Yin ·wong, graduate student at 
Michigan State College. The product required a 
chemical treatment of its blossoms. 
iC 
Fatty acids from which edible fats and soaps can be 
made are now produced from parafin wax, a petroleum 
product. 
A staggering sum is 250 million dollars. But such is 
the loss incurred annually as a result of insect attack~ 
on grain and milled products in the United States. 
Th e 1·egulm· spatula on the left can be deftly 
changed to the three-bladed one by unloosing a 
tiny catch. 
Flour millers, throwing up their hands in horror at 
this sum, are doubling their efforts to control the dam-
ages of insect pests. 
Applied Art 
P ANELING materials now include several sheet plastics which are smoothly surfaced, easv to 
clean and either fireproof or slow burning. The ~olor 
possibilities are unlimited as one company alone can 
match two thousand colors in its cellulose acetate, and 
these can be either transparent, translucent or opaque. 
Common plate glass is appearing in a new attire 
including flesh and blue colors. A green variety has 
the peculiar property of repelling the sun's heat. ' Vhen 
the green colored glass is silvered, it becomes a tur-
quoise-green mirror. 
Early American will continue to dominate the China 
and glassware patterns for the coming year. Repro-
ductions of old prints in dinnerware, Old English 
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styles in glassware, and "Gay Nineties" figures on pot-
tery is an indication of a trend toward the more highly 
decorative and luxurious old fashioned table settings. 
A wood in which the beauty of grain and coloring 
is kept is the new resin-impregnated type. This en-
ables woodwork fireproof and alcohol resisting. The 
wood may be laid in strips in a translucent plastic 
for lamp shades. It allows the light to come through 
in an interesting pattern. 
Household Equipment 
A NOTHER plastic pokes its name into everyday life! Methyl cellulose, soluble in water, odor-
less, colorless, non-toxic, tough and highly flexible, 
is highly versatile. It is predicted to have a wide range 
of uses in paper manufacture, textiles, cosmetics and 
food products. 
A glass which has a higher degree of clarity than 
ordinary glass and may be bent and twisted without 
breaking is Plexiglas. One of the most important 
qualities of this material is its ab ility to conduct light 
around curves. Table ornaments are being designed 
from the new substitute. 
Rods with reinforced loops at each end make grace-
ful pleats in curtains without special sewing or hook 
arrangements. They come in crystal, brass or plain 
ivory. 
Table and floor lamp bases that will not show the 
kicks and hard knocks of life are created from a sand-
blasted material. Not only can this plastic "take it ;" 
it also is decorative, being made in smart modern de-
signs. 
Toast not only pops up when it is finished on the 
newest toasters, but it is automat ically kept hot until 
ready for serv ing. 
T he busy Americans have another device before 
them to utili ze time. So only one hand need be used 
for mixing, spring clamps hook onto the lip of a mix-
ing bowl and clamp onto the edge of the table or cup-
board beneath. 
Permanent red markings are appearing on heat 
proof glass measuring cups. They make it easv for 
reading dry measures. 
II 
C HIC is a word that can't be explained in a mere 
sentence. How can a dress or suit advance from 
the homemade to the handmade level? For college 
girls who sew "You made it yourself?" has no doubt 
been the query for the past 15 years. In that time it 
has probably changed from a "Well I don't wonder!" 
to a "not bad! " inflection. 
When you design for yourself, an outfit should be 
exclusively yours in color, design, fit and style. Fit is 
important. Will you look as if your dress belongs to 
you or your condescending big sister? Is the color 
just right? Does it make your naturally drab hair 
look almost golden? By long experiment and experi-
ence, color can maintain balance between a sordid 
outfit and a breath-taking picture. 
Everyone should know his own faults, and figure 
faults are no exception. The average woman isn't 
a Venus de Milo but it's surprising how well she can 
camouflage wide hips, winged scapula or a hollow 
chest. The most difficult task seems to be admitting 
it. If you know your legs are serviceable for walking 
A New 
Charge Service 
for College Women 
Makes It Easy to Buy Good Clothes Out of 
Monthly Allowances 
A NY COLLEGE GIRL can buy her 
Easter outfit here and need not 
complete her payments until JUNE 10 
under our new system of "Cash-Time 
Accounts". Why wait to enjoy the 
new clothes you need when we have 
so many lovely things for you now 
and the sordid details are so easily 
pushed into the background! 
You are cordially invited to use this 
new service. 
T I LDEN'S 
"For Collegiate Fashio'YtS" 
Downtown Ames 
! ____________ ...... 
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Originality and versatility grace a 
self-made wardrobe) says Kay Monson 
but inches too short for style, and if you are fully 
aware that a boxy top coat makes you appear shorter, 
admit it. 
A large-boned, lithe girl can look stupid in profuse 
ruffles. Likewise a tiny delicate girl may look buried 
under long Grecian folds. Study your type until vou 
know it; then find great joy in dressing yourself well. 
After designing your new costume to suit your per-
sonality, try executing the plan. There's no denying 
the thrill of new material. When you step into a 
yardage department does your imagination run wild? 
On all those dozens of bolts are both ultra smart cos-
tumes and gaudy tasteless outfits. It all depends on 
you, Miss Combination-Designer-and-Seamstress. 
You walk down the aisles. Your hand reaches out 
to feel some material which is luscious to your eye. 
It's an intriguing game to shrewdly distinguish fiber 
or at least to believe you can. 
Trade names come to be respected by those who 
have discerned their quality through usage. Most every-
one is acquainted with value behind "sanforized and 
preshrunk" labels. Usually one knows all the fabrics 
names as she knows the names of close friends. 
vVhat was the inspiration for your last creation? 
Perhaps you adapted it from Vogue or from the store 
window; maybe that bolt of cloth shouted to you as 
you passed the counter; or did you sit down very sys-
tematically to plan your new wardrobe? 
It 's grand fun to build a complete outfit around an 
apparently insignificant item, to dress it up, to feature 
it. Start with a beautiful piece of plaid, a clever sleeve 
cut, a piece of costume jewelry or an unusual color 
combination. The problem has then become that of 
featuring some detail, simply, smartly and with fi-
nesse. 
One can learn much from working on an old gar-
ment, particularly if the garment has been of good 
quality. In ripping it, finishing details can be studied 
as to style and execution . It is interesting to notice 
the places where wear is shown. 
vVeave and quality of textiles are more apparent in 
old garments. Cut and design can be studied in the 
ripped up places. Perhaps the greatest challenge is 
acknowledging the old design in trying to cut some-
thing new and interesting. A cape may become sleeves. 
Some fabrics might be turned wrong side out. A nar-
row skirt may boast pleats snitched from long sleeves. 
Old materials can be combined with new. 
Made-overs develop one's initiative. When wearing 
your own handiwork, it's consoling to know you won't 
meet yourself on the street. Keeping thrift in view, 
the pleasure of creation also replaces the added strain 
ready-made clothes exert on the purse. 
The lnwa Hnmf'mnh f'r 
J-/-(}jiet1 
Goes Modern 
Marjorie Thomas finds new 
durability in hosiery a 
coed budget-builder 
H OSE that will dry in 10 minutes and remain free from runs for weeks of wear are the most sensa-
tional boon to women in recent years of hosiery . his-
torv. 
"these and many other claims are made for the most 
talked-about of the new synthetics, Nylon. Nylon hose 
will soon be made by a number of nationally known 
hosiery manufacturers. It is anticipated that they will 
be on the market by spring, retailing at $1.15 to $1.35. 
The hosiery, to be made in all sizes, will be available 
in various weights, ranging from light sheer to service 
weight. The colors found in Nylon stockings will not 
fade to any greater extent than other high quality 
hose. 
Contrary to some idealistic rumors, they will run 
and snag, only a little less easily than silk. Nylon hose, 
however, are expected to give more satisfactory wear 
than silk because of Nylon's greater strength and 
elasticity which makes threads less brittle. 
Due to this greater elasticity the new hose will not 
bag at the knees or otherwise lose their shape. They 
have a more sheer appearance than silk and can be 
washed in hot water. In addition to these advantages, 
tests prove that Nylon is water and stain resistant, will 
not blaze but melts when exposed to a flame. Although 
it resists deterioration, the manufacturers recommend 
that the same care in laundering and putting on silk 
hose be used on the new knit. 
Developed by the late Dr. Wallace H. Carothers, 
Nylon is classified scientifically as a polymide and is 
developed from the base products of coal, air and 
water. American women buy 43 million dozen pairs 
of silk stockings per year, and the eagerness with which 
Nylon experiments have been watched indicate that 
the consumers are not entirely satisfied with silk hos-
iery. Vinyon, another recently developed synthetic 
fiber which is strong and elastic, may be used in hos-
ierv soon. 
Durability of silk stockings has been increased to 
some ex tent by new finishes. No finish was formerly 
applied to hose. Synthetic resins and rubber now in-
crease elasticity and resistance to snagging. 
Elastic tops and carefully designed reinforcements 
have increased the life of silk stockings. Proportioned 
hose, designed to fit individual legs, have h elped. This 
idea of measuring the length and size of the leg as well 
as the foot is comparatively new in fitting hosiery. In 
an effort to increase wear, some stores make a practice 
of selling stockings in sets of three-a pair and a spare. 
Miss Helen Stillmanks, graduate student at Iowa 
State, who recently finished a thesis on hosiery, dis-
covered several interesting facts. Her invest igation 
shows that the number of fashion marks near the seam 
affect wear, as each mark indicates a decrease in the 
Mnrch , 1940 
amount of silk used; thus, a greater tendency to run. 
Many manufacturers are replacing silk with rayon 
and mercerized cotton in welts and feet to hold pro-
duction costs clown after the price of raw silk rose 
last year. Fine mercerized cotton yarns may replace 
silk hosiery for wear with some costumes, fashion 
experts predict. 
The need for diversifying women's hosiery ward-
robe has been felt for some time. There is no parti-
cu lar reason for wearing the same type hose with 
tweed suits and soft silk dresses. Abroad this trend 
away from one type of hosiery is quite pronounced. 
A new season always brings amusing novelties onto 
the market. Spring socks come in flower shades, com-
panion anklets to team with the new cottons and 
I inens. Fringed cuffs, butterflies and novelty crocheted 
effects are now shown for Southern wear-a sure pre-
diction for next summer's favorites. 
Knee length hose continue to be popular, while 
fantasy in silk hosiery seems to be demanded by short 
skirts. There are lace medallion hose in chiffon, sheer 
silk and lines of lace running up the center front of 
others. The lace, though primarily a decorative note, 
acts as a guide in keeping stocking seams straight in 
the back. 
In London, gold-embroidered woolen socks are 
shown with evening dresses. Paris threatens to put 
luminous strips in hosiery to minimize the number of 
shins bruised during blackouts. 
Another recent touch added to hosiery, gladdening 
feminine buyers, is a touch of scent. One company, 
making every effort to please the exact requirements 
of feminine consumers, offers hose with a faint odor 
of freshly-cut grass. 
GJPring {j1ccents /or CJfou 
Millinery-Hosiery 
Lingerie-Flowers 
Purses-Scarfs 
Robes-Belts 
Hazel Bucknam 
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Textiles and C lathing scientists are a 
boon to consumers) reports Nancy Mason 
~ CIENTIFICALL Y speaking, there are two distinct 
()) types of shoppers. This is one of the many items of 
everyday interest gleaned from recently written theses 
on various phases of home economics. 
Miss Mildred Stokes, who received her master of 
science degree in textiles and clothing last August, 
places shoppers in two classes. The first type is easily 
influenced by sensational advertising. He is readily 
swayed by so-called bargains, novelties and popular 
fashions. The other class investigates and evaluates as 
nearly as it can the true value of the article before 
purchases are made. 
Women, especially, need actual help in determining 
the true worth of advertisments. Outstanding appeals 
made in advertisements are quality, prestige and style. 
Miss Stokes' study showed that style and illustration in 
clothing and textiles usually catch the eyes of the 
Get in 
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with 
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• 
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JUDISCH BROS. DRUG STORE 
Free Delivery Phone 70 
women first, whereas price and description are gen-
erally disregarded. 
Miss Stokes' thesis was based on a survey among 150 
middle class women in Illinois. These women studied 
50 textile and clothing ads found in newspapers and 
magazines. 
The newspaper was considered the outstanding 
medium of advertising by the women in determining 
their first choice of a commodity. Window displays 
and style are often factors which influence choice but 
radio advertising and the method of sending letters 
were considered poor. Door-to-door soliciting and 
telephoning were frowned upon by these women and 
considered of no value. 
Nationally advertised goods were considered more 
reliable than either local or non-advertised goods in 
the opinion of a majority of the women participating 
in the survey. 
Miss Stokes wrote on "Advertising as an Aid to the 
Consumer of Textiles and Clothing," hoping that it 
would help the consumer to interpret more accurately 
textile and clothing advertisements. She feels there is 
a need for more reliable advertising to aid the con-
sumer in intelligent buying. 
Actually, the survey was of value to the women who 
assisted in the study, for it called to their attention 
what is available in a given commodity, aided them to 
recognize good advertisments and suggested the need 
of critical evaluation of advertising. Furthermore, it 
cited the need of seeing when ads are fraudulent or 
evasive, recognizing that many appeals are emotional 
and result in the making of unsatisfactory purchases. 
Poor design is more easily recognized than that of 
superior quality by the average woman," claims Miss 
Ellen Dahl in her thesis on "Design as a Factor in the 
Selection of Fabrics." Miss Dahl's study agrees with 
George L. Gunter, author of Decm·ative Textiles) who 
says, "Texture is the most distinctive quality of 
textiles." 
Miss Dahl found college girls to be conservative in 
rating fabrics. Also it was found that the average con-
sumer prefers a conventional design to a naturalistic 
pattern. 
From the literature she reviewed, Miss Dahl con-
cluded that a decided improvement has been made in 
the field of fabric design in the last 10 years. Because 
of the wide selection of textile fabrics that are continu-
ally appearing on the market, the consumer who has 
had no special training in selction of fabrics becomes 
confused. 
She often purchases material which is unsuited for 
the purpose intended, the result being a wasted piece 
of material and a dissatisfied customer. Miss Dahl 
believes ability in selecting fabrics can be improved 
by a study of design principles with an endeavor to 
apply the principles after they are understood. 
"When women are able to recognize and demand 
quality in design, manufacturers will make an effort to 
supply it," concluded Miss Dahl in her study which she 
presented last August when she received her master of 
science degree in textiles and clothing. 
The I ow a Homemaker 
1n the News 
J ANUARY proved to be a month of opportunity to 
many Iowa State grads who began new jobs. From 
all over the United States comes news of alums working 
in the various fields of home economics. 
Zadietta Stearns, '39, began work in Washington, 
D. C. as an assistant teacher of the younger children 
of the nursery school in the ational Research Cen-
ter. Among the outstanding children who have attend-
ed this school are the grandchildren of President 
Roosevelt. 
Also working in the capitol city are Katherine Taube, 
'39, and Katherine Bruntlett, '39. They are doing re-
search, testing equipment and planning efficient kit-
chens in the Division of Household Equipment and 
Housing of the Bureau of Home Economics. 
Madeline Griffin, '39, another equipment major, 
is employed in the home service department of the 
East Ohio Gas Company in Cleveland. 
The variety of positions available to food majors is 
represented by the eight women recently placed in 
that field. Marjorie Acheson, '30, is joining the fac-
ulty of North Texas State Teachers College at Den-
ton to teach foods and home management. Until this 
time she has been a resident advisor in home manage-
ment houses at Purdue University. 
Returning to this country from New South \Vales, 
Australia, Evelyn Anderson, '30, is to be temporarily 
employed in the nutrition department of the National 
Livestock and Meat Board in Chicago. Another grad-
uate, employed by the Board, is Edalene Stohr, '33, 
doing lecture and demonstration work. 
"Institute Ideas," house organ of the Wheat Flour 
Institute in Chicago, is being edited each month by 
Peggy Schenk, '38. As assistant to Mrs. Clara Gebhard 
Snyder, Miss Schenk is in charge of the testing kitchen 
files and newspaper publicity for this organization as 
well as assisting in planning and making photographs. 
Genevieve Van Horn, '37, institutional representa-
tive for General Foods Corporation in the mid-west, 
will do large quantity demonstrations for restaurants 
and bake shops in this region with headquarters at 
Omaha. Miss Van Horn has been manager of the 
coffee shop in the Hotel Stratford, Bridgeport, Con-
necticut, since 1937. 
Mary Clenn Pullen, '38, has given up her traveling 
position as dining car hostess with the Kansas City 
Southern Railway to accept a position on the dietary 
staff of the Medical College of Virginia. 
Lois Ludeman, '39, is a student dietitian in the 
Alemedo County Hospital, Oakland, California. 
North Dakota State College at Fargo has employed 
Frances Miller, '36, as an applied art teacher. 
Neva Matthews, '39, is teaching in an .Y.A. resi-
dence school for high school graduates in Lewistown, 
Montana. -Lydia Stewart 
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D ECORATING Is Fun! The t itle of Dorothy Draper's book shouts it, and the contents prove 
it, (Doubleday, Doran, $2.79). The author is a stylist, 
industrial designer and one of the authorities on dec-
oration. She writes the book for every woman who, in 
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her secret heart, believes herself to be a potential in-
terior decorator. 
All it takes to get started, insists Miss Draper, is a 
"decoration of independence." The three personal 
requisites are "courage and daring backed up by com-
mon sense." Art majors will find an abundance of 
practical suggestions and enthusiastic ideas, presented 
in an informal style and illustrated with photographs 
and sketches. 
-+c 
!&:'0 YOU Want to Open a Shop! remarks Alissa Keir 
IJJ and thereupon unveils the secret ambition of 
many a college graduate-to-be, (McGraw-Hill, $2.00). 
Whether it's a tearoom, dress shop, hat shop, gift shop 
or what-have-you-that's-your-private-passion, the auth-
or knows how to build your castle-in-the-air on solid 
ground. 
"When you open a shop," she says, "you're invest-
ing your money, your hopes and your reputation." All 
three should be reasonably safe investments if the 
owner absorbs all the tips, hints, rules, ideas and sug-
gestions packed into the one slender volume. If you're 
determined not to own your own business, stay clear 
of So You Want to Open a Shop-you may become en-
thusiastic in spite of yourself. 
-+c C HILL breezes make staying indoors comfortable but tiresome. For your entertainment Robert E. 
Dodds suggests Handicrafts as a Hobby, (Harper and 
Bros., $1.75) . '"' ith its illustrated directions for hand 
weaving, cocoanut carving, leather work, block print-
ing, glass etching-, bead craft, bookmaking and other 
handicrafts, the book shows how to use leisure time 
profitably and enjoyably. Because of their simplicity 
the directions lend themselves equally well to the nim-
ble-fingered and the all-thumbed varieties of readers. 
-+c A NN FRASER, author of How'll You Have Your Eggs? (Loker Ralev, $1.00) , assures us there are 
200 new ways to serve them, and proves it by listing 
the recipes. Did you ever try Alpine Eggs? Or have 
you tasted Aurore, Florentine, Indian or Rachelle 
eg-gs? Have you eaten eggs shirred, stuffed, curried or 
planked? Prepare your palate for a surprise. Incident-
ally. the next time that Union waiter asks for your ord· 
er you can loftily announce, ''I'll have eggs please-and 
not scrambled or sunny-side-up!" That ought to stump 
him un less he's read the book too. 
ic A S ENTERTAINING as Gracie Allen is the hero-ine of Harriet Henry's new novel, Wh en Is a 
Lnd11. (Dutton, $2.00). The title may sug-gest a hook 
of etiquette, but Priscilla Wayne would find no rule 
g-overning· the helter-skelter action of the characters. 
It's a rib-splitting love story in which the daughters 
have to educate their mothers and things are !!en-
erally topsy-turvy. It provides pure entert~inment for 
the times when that urge to escape from it all engulfs 
you . 
-+c M USIC LOVERS will read by the hour, Ada B. Teetgen's Waltz Kings of Old Vienna, (Dutton, 
$3.50) . The story of the Strausses, father and son, is 
told by an author openly in love with them, their 
light-hearted waltzes and their country. If character 
is mirrored in music, one would expect to find the 
two Johanns with strong personalities and delightful 
manners. Thus they are presented in this book that 
recreates for us the glamour of Vienna. 
-Betty Rice 
The Iowa Homemaker 
Discover Your 
jean Ary advises careful design 
planning in costume ornaments 
I N PAST years a woman, in addition to outshining her beautiful rivals, had the problem of outglitter-
ing her own jewels. Today, serving as an accomplice 
rather than a competitor, jewelry is intended to make 
one's own personality sparkle. It serves as a means or 
expression rather than a method of attracting atten-
tion. The right choice repeats personality; the wrong 
choice contradicts it. 
Before buying any jewelry a woman should study 
her personal expression, then discover the expression 
that certain jewelry has and combine these two for the 
right effect. When individuality is sought so highly, 
it would be dangerous to say that all women are of 
definite types. However, it is possible to classify them 
on a personality scale. A woman should honestly 
evaluate herself and conform to the personality she is, 
rather than the one she would like to be. 
Demure, graceful Jane, can wear grandmother's 
small, simple locket to perfection, while this same 
necklace looks almost frightened on Margaret with 
her forceful, dynamic personality. For a formal coif-
fure, Jane could effectively wear a delicate giant but-
terfly sequin with wings of subtle colors appearing as 
though it had gently lit on her smooth curls. 
Margaret might choose a Javanese turban which is 
wound close to the skull with fullness swept to the 
nape in a chignon knot. Any small gold ornament 
such as .Jane's would be entirely unsuited to her. 
Trim, girlish Dottie, whose buoyant personality is 
fairly contagious, would look positively idiotic in a 
heavy gold necklace with dangling pendants. She 
should wear some gay, bright neckpiece such as onf' 
made of g-reat links of mock tortoise shell, smart and 
I ight as ~ir. 
Stately Sylvia, who lends a majestic note to any room, 
is the ideal person to wear that lovely necklace with 
long rose quartz or turquoise stone drops. vVhether 
you're the mild and gentle, youthful or dignified type, 
your jewelry must be bought with care. It should not 
be "the whole show" but merely a stepping stone to 
self expression. 
Besides conforming to one's personality, jewelry 
must be of good design. When originated by excellent 
designers, it is not accessible to the average American 
woman. However, copies of good desig'ns at lower 
price levels are obtainable. A person with a practical 
knowledge of art principles can detect one good de-
sign from a counter-full of poor ones. 
The jewelry trend today is toward simplicitv in 
good design. Fussiness is definitely to be avoided. In 
place of a scrolly, complicated design on a ring, select, 
for example, a sterling silver band set with tiny bril-
liants and crowned with a cabochon that resemhles 
a cat's-eye. 
The wholesome, unaffected girl should choose jewel-
ry clear and direct in design. A link bracelet of gold-
colored metal with a round name disk would be ex-
cellent for her. Plain monogram pins to clamp to col-
lar or sweater are also good for this unassuming type. 
The athletic girl also needs something direct in de-
sign. With every line typifying graceful moti~n, a 
simple horse's head makes an effective clasp to pm to 
the collar of that mannish, tailored shirt. 
In sharp contrast, the sophisticate demands design 
that is elegant and eccentric. For her, designers pro-
duce their most dashing and daring work. She would 
be at home in a heavy, tinkling necklace of glass candy-
sticks which demands a severe black gown for a back-
ground. 
The quaint, romantic type, a trifle on the old-fash-
ioned side, loves delicately feminine period designs. 
Grandmother's trunk is her jewel box. 
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a la francais 
"Could you buy a Paris ward-
robe?" asks .Janice Wiegman 
A FORTNIGHT in Paris! How thrilling! You have two weeks in which to buy a wardrobe and 
become befuddled with French terms. You arrive, 
wondering and respectful, a few clothes in your trunk, 
and in your purse (as you think), the key to the per-
fect Paris wardrobe. You imagine that collecting 
Paris costumes will be just one long spree. However, 
the first day is enough to convince you of your mistake. 
Shopping intelligently and fruitfully in Paris is 
more like earning a degree. You are greeted in the 
salon by a man who acknowledges your presence with 
English-spotted with French terms. "A manteau for 
la jeune fille?" Perhaps you are a bit bewildered, but 
nevertheless intrigued. You are shown models which 
are tres jolie, very pretty; ones which have bustles, 
tournure; robes de style, long full skirted gowns with 
tight bodices; toilette du soir, evening dresses, and 
many other ensembles a la mode, in fashion. 
You cast longing glances at the many gowns, picking 
a select few to be made by the couturiere, ladies' dress-
maker, who fits the garment from the model you chose. 
Perhaps he will suggest a few changes in the lines of 
the costume-decollete, cut low in the neck, or maybe 
even complete jJostiche, transformation. You have the 
feeling that it will be soinge, correct in detail, when 
finished. 
Anything the couturiere refers to as demode or 
passe is in our language "old fashioned." If he men-
tions frappe-don't let your mouth prepare itself for a 
cooling refreshment, he is only referring to anything 
"closely pressed". Another "mouth waterer" for sound 
is the term for the color of coffee with cream, cafe au 
lait. Other interesting color phrases are claire de lune, 
light of the moon-a lavendar gray, compose, several 
colors, crevette, shrimp pink, noire, black, and muge, 
red. 
As you leave the atelier, workroom, of the couturiere, 
you are tired and dejected from the deliberation over 
samples and discussions of the tiny details, but you may 
rest assured that you will soon be the owner of a bien 
jolie, good looking and soigne, well-groomed, gown, 
which is marked by its own style and fashion " paris-
ienne/' from Paris. 
Pronunciations 
manteau, maw (n) -toe 
la jeune fille, zhenn -fee 
tres jolie, tray zho-lee 
tournure, tourn-yure 
couturiere, coo-tu-ryair 
decollete, day-cull-tay 
pastiche, puss-teesh 
soinge, swan-yay 
demode, day-mo-day 
passe, pa (as in art) -say 
frappe, fra -pay 
cafe au lait, kaffay-o-lay 
claire de lune, clair-d'-lune 
compose, kaw- (m) -pozay 
crevette, ere -vet 
noire, nwar 
rouge, roozh 
atelier, a-tel-yay 
bien jolie, bya (n) zho-lee 
Parisienne, pa-reez-yenn 
The I ow a Homemaker 
Journalistic 
~inlfe~ 
N EWS flashes finding their way to the hearts of American women are about the latest WPA ven-
ture, that of taking the measurements of a wide var-
iety of feminine types to set up new and more prac-
tical standards of sizes for women's clothing. Hundreds 
of volunteer women, representing a cross-section of 
the country, are contributing 58 measurements apiece 
to the cause. This project will probably take more red 
tape than most WP A ventures. 
• The American Bakers Association regrets that the 
per capita consumption of bread and pastry has de-
creased 58 per cent in calorie-conscious America. Oth-
er reports indicate a serious decline in the consump-
tion of dried legumes and salt pork, staples of the 
pioneering diet. What would our forefathers say! 
• Five-leaf clovers are far rarer than four-leaf clov-
ers, but the amazing thing that happens if you do 
stumble across one, is that it brings you-bad luck. 
• Plug for commercial advertisers of frozen foods is 
the news release from Alaska stating that a frozen sal-
mon steak saved the life of an Eskimo woman who was 
suffering from acute appendicitis. No ice was avail-
able, so the frozen salmon was applied to hold death 
outside the door. 
• The old idea that Chinese foods are entirely differ· 
ent from ours has been disproved. One hundred twen· 
ty-four Chinese foods, including cereals, meats, fruits, 
and vegetables, were studied recently. It was found 
that with but a few exceptions, the foods are similar to 
those eaten in the United states. 
• It used to be "cafe society," but now it's "cafeteria 
society." At a new "dance-teria" in New York, custo-
mers, by paying a cover charge of 60c, may choose from 
the hors d'oeuvres on a large buffet table. Those in 
earnest about their dining select their food from the 
steam table and carry it to tables surrounding the dance 
floor, from which they can watch the floor show. 
• In June, 1938, we had "Spam," and now, in Jan-
uary, 1940, we have "Spork." Their respective ances-
tors are none but the familiar ham and pork. We be-
lieve that January, 1941, should see us in possession 
of "smutton" and "slamb." 
• History repeats itself, and so do the men who make 
it. In one speech a Washington R epresentative of 
Congress stated (at intervals, of course) that some of 
the New Deal policies made his "blood run cold," 
"blood boil", and "blood run backward". We nomin-
ate it for the goriest speech of the session. 
• Calling coeds at a certain college in Michigan 
"budgetary economists" would be a masterpiece of un-
derstatement, for in one month they inserted 146 slugs 
and pennies and four nickels in the dormitory pay 
phone. · ! 
-Dorothy Anne Roost 
March, I940 
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L OVELY to look at-delightful to wear, are the dresses designed and created by Yolanda Prosperi, 
'25 . Miss Prosperi, who was born of Italian parents, 
has been a designer for Nelly Don in Kansas City 
since 1926. 
Coming from Italy when 10 years old, Miss Prosperi 
lived with her family in Boone and came to Iowa State 
to major in applied art. Her father, who was formerly 
a sculptor in Chicago, and her mother are now resid-
ing in Italy. 
One of several Iowa State graduates employed by 
Nelly Don, Miss Prosperi has free rein in the selection 
of materials she uses for her models with the exception 
of the materials bought in large quantities on contract 
by the company. Given a certain price range she must 
select the materials, belts, laces, clips, buttons and orna-
ments of all kinds for the dresses she is designing. 
If the cost of the materials is in line with a $6.50 
dress, then the belt, buttons and any other decorative 
trimming of the garment must be inexpensive so a 
profit can be realized. The production cost of a dress 
includes operations within the factory besides material 
and notions, Miss Prosperi says. One of the biggest 
problems of the commercial designer is to design a 
dress and select materials, include production costs 
and still allow the company a profit. 
Good designers have learned to build labor and de-
sign to price, for it is only designers of individual types 
who can do things with no price limitation. 
Miss Prosperi advises designers to learn to take the 
important fashion trends and check how they are 
used. For example, the bustle has been modified so 
it is becoming to everyone, and a good des igner learns 
to interpret such fashion to his needs. 
"To be able to pick out a competitor's best seller is 
as important as being able to design. This ability 
shows designing judgment. I always shop the market 
for new materials, new ideas, accessories and fashion 
color trends. I also like to see what others are doing." 
Miss Prosperi says. 
Having recently returned from Miami, she believes 
up and coming designers ought to visit all the fashion 
centers possible, such as Paris, Palm Beach, Atlantic 
City and New York. Of Paris she says, "this city leads 
in individual designing and bizarre effects. It is per-
haps better to go places where dresses are actually be-
ing worn to give one an idea of what is being accept· 
ed." Playgrounds in winter show what will be worn 
the following summer, she contends. 
Miss Prosperi's European trips usually combine busi-
ness and pleasure. After viewing the foreign fashion 
centers she visits with her parents in Italy. 
In explaining the different methods of designing a 
dress, this Iowa State graduate tells us that both drap-
ing and pinning produce good effects. Some designers 
sketch, others pin and drape, still others work out a 
flat pattern. 
Answering the question of qualifications for de-
signing, Miss Prosperi says, "A good textile background 
is necessary. Courses in art, drawing, instruction in 
harmony, unity, balance and color combinations are 
useful." -Gaynold Carroll 
Th e Iowa Homemaker 
CONFUCIUS 
SAY: 
c-c-Ripe Tomatoes Like 
Good Newspaper-
Red All Over!" 
JACK SPRAT 
TOMATO 
JUICE 
Deliciously pure spark-
ling juice of extra select 
tomatoes picked at the 
peak of their red-ripe 
goodness - salted to 
taste! 
Jack Sprat ~~N~Ds 
c-c-Over 300 Varieties" 
-- - NOR~IAX f'."SSIDAY * 
CAMPUS FAVORITE 
~4~ 
Winston Tweed Topper 
19·95 
You don't have to wear a Phi Beta 
Kappa key to know that when you 
slip into one of these new Sport-
leigh Winston Tweed casual coats 
that you're well dressed for going 
places-for it's the classic coat for 
an all around campus life. These 
coats have a flair for looking right 
over all your outfits. In Beige, 
Black and White, Navy and White 
Tweed. Sizes 10 to 20. 
720 Walnut Des Moines, Ia. 
((Katie Kampus" 
Our Mythical, Typical 
Co-Ed, Chooses the 
1940 
Little Boy Coat 
for the EASTER PARADE 
Exclusive A valo11 J r. A1 odel 
From Yottnkers College Shop 
Gets its name from the whittled-down neat-
ness of little boys' first important suits . .. 
feminine, but not fussy; tailored, but not 
too! Crisp white pique collar on black or 
navy, single breasted, perfect fitting, modi-
fied shoulders, skirt with a 1940 flare. All 
in all, the coveted "longer, slimmer look" 
essentially Spring 1940. 
Sizes 9 to 17. $19.95 
(Mail orders welcome.) 
- College Shop: Third F loot·; East 
YOUNKERS 
